
Chuck Lage r  is n o  r egu l a r  r es tauran t  because Chuck  Lage r  is n o  o r d i n a r y  man.  
Chuck  Lager  is a g a t h e r i n g  space f o r  l e g e n d a r y  m o m e n t s .  F r o m  ‘Top Chef ’  s ta r  a n d  p r o v e n  

res taurateur  Fab io  Viv iani ,  t h e  cuis ine is an e leva ted  t ak e  o n  A l l - A m e r i c a n  tave r n  fa re  w i t h  a 
r o t a t i o n  o f  i n t e r na t i ona l  f lare.  The meals  are enhanced  b y  c r a f t  beers  a n d  p r o p e r  c oc k ta i l s  

f r o m  a s tunn ing  bar, a n d  t h e  overa l l  am b iance  is p u n c t u a t e d  b y  pro fess iona l  serv ice a n d  
conver sa t i on - spark ing  decor .  

WHY WE’RE DIFFERENT – 
Our goal  is t o  set the  new standard for  casual dining by elevating the classics and creating an 
environment that’s as exciting as i t  is comfortable, and there are three keys t o  achieving this:

Chuck Lager is an unforgettable  

character, and his s tory  provides a 

compel l ing s tory  t o  our 

concept.

LEGENDARY PARTNER
F a b i  o  Viviani’s n a m e  carries 

w e i g h t  i n  t h e  p u b l  i  c  eye and 
t h e  res  t  au  ran  t  i n d u s t r y ,  a n  d  his 

i n v o l v e m e n t  guarantees  o u  r 
business is c o  m m  i  t  t  e  d  t o  

qual i ty .

LEGENDARY FOOD
The b r a n d i  n g  b r i  n g  s  p e o p l  e  

t h r o u g h  t h e  d o o r , b u t  t h e  
meals b r i  n g  t h e m  back, and 

ours  is cons  i  s  t  en  t  l  y  a b o v  e  t h e  
c o m p  e  t  i  t  i  o  n  .

LEGENDARY MAN

Franchise Facts
Franchise Fee - $50,000         
Royalties – 5.5%          
Marketing - 2% Local store marketing / 2% Ad Fund

LOCATION SPECIFICATIONS
Building Size - 5,000 – 7,000 sq. ft. with patio

Anthony Citrolo, CPA, CEPA, CM&AA 
Managing Partner

(516) 346-5272   anthony@thenybbgroup.com

The NYBB Group does not give tax, accounting or legal advice. Prior to finalizing an agreement to purchase a business, it is the purchaser's responsibility to 
make an independent verification of all information. The NYBB Group is not responsible for the accuracy of any information presented.

For more information, contact:




